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Abstract This paper deals with he issue of insti tional consumer enpowement rehied to the change of macw consum ption

pattem i uthban China Fimstly this paper reviews the literature on consum er en powement and regards what the lierature holds
about consum er an powement as the type of mfomation giving consum er empowement Secondly it tries © surpass the lmits of
this type of consum er en powementand puts bwand a different type of consumer empowement namely institution giving com

sumer anpowement Thindlg it re exan nes the transfom ation ofm acre consum ption patiem i uthan China fran the pespective

of mstintbon gving consm er empov em ent It is concluded that further refom s of the consum ption patiem shoull be m ass con
sumer empowement

K eywords consmerempovement consumer disan powemenst consmerpover consimereducatbn institutional p ovision

The Structural Equation M odel of Service Quality
Custom er Satisfaction and Custan er Loyalty An
Empirical Study on Retail Banking Industry of China

WANG Haizhong', YU Chun ling’, ZHAO Ping’, LIShan-m ing'
(1 Sdhool of Business Sun YatSen University 510275 Guangzhous
2 Sdwol of Eoonan ics and Managen ent  Tsinghua Universin, 100084 B eijjing )

Abstract  Through CATI systan. 1789 cusiomers sewice quality evaluation dat about their 7 reil banking supp liers are col

lected fran 50 cities of China This paper discovers thatamong the studied bans there are significant differences in service quali
. CMB’ s quality is scored highest anong shareholing bank s that are Hlbwed by state ovned banks anong which BOC and
CCB are better scored than ADBC and ICBC. Three exogenous variables nflience custan er byaly thwough hem ediating variab e
cusom er satisfacton but the technijue quality also directly affects custaner loyaly Pwcess quality produces a relatve lager
contrbu tion © cusm er satisfaction than technical quality However the comporation inage of bank has lasting and deep mpacts
on custan er satisfaction Finally itd iscusses managerial mp lications HrChinese retil bank ng suppliers and further research di
rec ions

Keywords echnique quality pmcess quality comporaton mage customer satisfaction custaner byalty

M anagers ControlPower. Contract A rrangan ent
and Its Dynam ic Adjusment

LU Yan

(School of Eduau tion, Sun YatSen Universiy, Guanzhow 510275)
Abstract Based on the fram ev otk of Agency Theoty tis paper discusses the managers contwl paver setup by the modem

real contwol power aswellas its changing types and specific
inflience on the practical kvel By the contrastof hem anagers baigain power and the owner swhichw ill change elatvely ac
cording to the fims

fim’ s contracts it alo analyzes the heoretical basis ofm anagers

operatbn and m anagemend the paper ponts out hat the managers actually havemore decision contwol han
the contracts state The differences have becan e the main factors to the ad jusm ent of m anagers real control pow er
Keywords contwl power fim contract and bagain pow er

Being Revolutionary Scientific and O pen. An Analysis of
Cultural Tradition of Sun Yat sen University

LU Tie
(School of Eduau tion, Sun Yat sem University Guangzhow 510275)

Abstracf Rumning though hard tines experiencing ups and downs and nov taking on a lnd i look SunYat sen Unwemsity

undergoes more than 80 years hawdshps but foms its distinctive features of culwural traditbn being revolitionarg  scentific

and open This article carries hwugh a thowugh analysis on the Hmaton and devebpmentof the culural trad ition of Sun Y at
sen University from these three aspecits

Keywords univesity culur traditon
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