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On Social Mobilization in Modern Society

Zheng Yongting

Abstract; This article focuses on how the modem society influences and mobilizes people s thoughts and
behavior and what result it has brought about. The author maintains that the main ways the modem soci-
ety influences people s thoughts and behavior are the mass media, competition and participation. The pr-
esent article summarizes the characteristics of mass media mobilization, competition mobilization and par-
ticipation mobilization. It also discusses how the characteristics and mature of such mobilizations influence
people s thoughts and behavior, offers suggestions as to how to adjust to and control modem society, and
gives reference and guidance to the strengthening and improvement of ideological and political education.
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